HOW COVID-19 HAS RESHAPED
HOLIDAY SHOPPING

4 WAYS TO STRATEGICALLY RESPOND
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THE COVID-19 DOMINO EFFECT

We're all feeling the effects of COVID-19 on our lives
and businesses. Expect the holiday rush to amplify
what we’re already seeing, both the good and the not-
so-good.

Let’s take a look at what has happened this year in
the retail space so you can better prepare for any
pandemic dominos that could be falling your way this
season and into the new year.
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COVID-INDUCED SHOPPING TRENDS

With the dramatic spike in online shopping, consumers will be
giving more physical gifts this year. Gifting experiences, such
as traveling or visiting the spa, are probably not going to be an

option in the near future.

Nearly 70% of consumers say
they will shift spending from
services to retail products.
As streaming online becomes
more essential in the new stay-
at-home culture, consumers
will look to upgrade electronic
devices to better support
work and entertainment from
home.

The stay-at-home lifestyle is
expected to fuel 18% growth
in consumer tech sales from
October to December.
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FINANCIAL STRAIN
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THE EVOLVING ROLE OF RETAIL STORES
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HOLIDAY SHOPPING IN OCTOBER

Early
Holiday
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FOUR WAYS
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NCE SEAMLESS
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L ONLINE
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EVOLVE.

Remember, your customers are shifting more and more
online right along with you.

Ensure you are equipped to make quick pivots to adapt

to the ever-changing landscape. Keep communication
open with customers and listen to their changing needs to
evolve into an enhanced customer experience.

Together, you and your customers will make the most of
this holiday season — and many more to come.
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Thank you
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